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Multinational Corporations and International Diversification
Part 1
Multinational companies (MNCs) provide international diversification benefits to investors for various reasons. One of the main reasons is that most global companies who sell their products in all parts of the world are affected by global factors. If someone invests in international companies, all the diversification required is provided by the multinational companies. One example provided by Swedroe (2011) is the link between MSCI EAFE Index and S&P 500. From 1970 to 2010, the yearly correlation was 0.6, which provided returns to the company. This shows that MNCs provide international diversification advantages. Involving the international large-cap firms in the portfolio improves a company's returns efficiently. More significant benefits are enhanced when the international small-cap stocks are concerned, proving that MNCs provide significant global diversification advantages (Prior, 2012). More so, MNCs can be used as a substitute for investing in other countries. International small-cap stocks can be substituted with a dimensional international large cap mentioned as the best diversifiers in the global markets. Due to the presence of local and cultural differences in the local market, it is preferable to use the MNCs to enhance a company's business activities in the foreign markets. Investing through MNCs is done by purchasing the companies' shares (Davidow, 2018). However, investing in MNCs is linked to many disadvantages that the investors should be aware of, such as accounting issues, governance, and transparency. Gaining exposure in a foreign business is not similar to owning equity in overseas countries' domestic firms. 
Part 2
Social networks influence the decisions of people in purchasing products. Through social media, I have been influenced to buy products severally. The presence of various products on social media and more accessible access have enhanced my purchasing power and need. One of the occasions that I was influenced to purchase a product is through the encounter of product awareness. I saw an advertisement on Facebook about an iPhone sold by an Alibaba company that attracted me to click the product to see its features and the price of the product. The product's description on the platform was well established, which influenced me to order the phone through the platform. The awareness that the company created about the product influenced me to click and make an order for the product as the product was well described to impact my attention. In another incident, I saw many comments that praised the products provided, specifically a three-piece suit that was very attractive. Many people were praising Walmart's products in the comments section of the products they were advertising through their Instagram page. After reviewing the products, I was influenced to purchase the company's suits. As I visited the Walmart page, I also encountered some products sold at a significant discount. The description of the products on the page provided a great sense of discount and other significant deals that influenced me to purchase many products wholesale rather than a single product. Since influencers have been a great deal in the marketing of companies' products, they have influenced me several times to purchase products from specific companies who use the influencers to enhance their marketing. The influencers have influenced my view of the products from certain companies to be of great significance, developing my need to purchase them. For example, I was influenced by an influencer gamer who endorsed FIFA games products to buy the gaming pack as it was described to be among the best gaming products in the market. 
Part 3
The U.S. and E.U. privacy laws are different in various aspects. One of the characteristics is that is different is the constitutional protection of private data. In E.U., privacy and security data are primary privileges, while in the U.S., there is no such protection. Understanding the protection rights in E.U. has been established since the 1970s. The U.S. has restrictions in the 4th Amendments Act in the third-party doctrine, which excludes non-citizens individuals, enhancing the exclusion of fundamental rights (Pernot-Leplay, 2020). Also, most of the guarantees in the E.U. data protection are not available in U.S. law. Essential data protection in the E.U. principles, including dissemination and restrictions of the collected data in L.E. context, time limit, and purpose limitations, are not available in the U.S. protection. Also, sharing the data is different in E.U. and U.S. laws. In E.U. laws, transfer of the data to various agencies is acknowledged to interfere with the primary rights, which needs to have primary jurisdiction with unrestricted sharing of the data amid the intelligence community and the L.E. authority. , the rule is available in the U.S. rather than being an exception. Another significant distinction between the E.U. and U.S. privacy laws is the presence of various approaches used to establish the scope of regulations for data protection. In E.U., privacy restrictions are considered to be a balance of interests that focuses on the proportionality factors. However, U.S. laws restrict the scope of applying the law, limiting its scope at the outset. In E.U., the legal act which interferes with primary rights triggers a chance for an individual to sue, while in the U.S., the collection of bulk data does not allow people to take action (Pernot-Leplay, 2020). Another significant difference is the presence of protected individuals. E.U. laws cover all the individuals targeted by the surveillance measures and L.E. despite their domicile or nationality; U.S. law discriminates against non-US individuals. 
The E.U. sued the following U.S. companies for not following their privacy laws:
Google- the company was sued due to anti-competitive actions on the android services. The company was sued as it was said to have forced the device makers to pre-install their applications (Dance, LaForgia & Confessore, 2018). The E.U. fined the company $2.7 billion for abusing its dominance in the search engine markets. 
Facebook was sued because it failed to provide private data access, which influenced how its targeted ads on the platform (Dance, LaForgia & Confessore, 2018). Facebook was accused of abusing its dominance in the markets through its uses, merges, and collects user data in the platform and other platforms such as Instagram and WhatsApp. 
Amazon was sued due to many complaints from the sellers about their business practices (Svantesson, 2014). The company violated the competition policy of the E.U. by taking advantage of the data provided by the merchants. 
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